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Ever wonder why others seem to be growing their list faster than you? How
they are getting such high conversion rates?

Well I'm about to let the cat out of the bag.

Read on to discover the best actionable hacks and tools we know and use
every day in our business. Implement these hacks to increase your
conversion rate by 15x.

1. Content Upgrade

A content upgrade is where you offer an ‘upsell’ piece of content within an
article in exchange for an email address.
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You should use a content upgrade with the majority of your blog posts,
especially your top performing ones. The upgrade can be additional
information about the topic, as in an extension of the post, something that is
complimentary, or simply a PDF version of the post itself.

MNote: for the purpose of this review, | have reviewed the site as mysell] looking (o
by a hoodie and shoes = plus | don't know that much about women's clothes

Exchushve bonus: Download our §1-Podnt Ecommerce CRO Checklist that

inchedes & Kt of everything wo look ot when riviewing an coommercs Sibe.

Home Page

The home page does well # keeping things simple, Whin you 1and on the site,
therd are essentially two eptions above the fold = Shop Women and Shop Men -
which means that the home page is ol about dircting the visitor 1o the section of
thé wibaite that applies 1o them,

THE 1COMIC

Image via ConversionXL

Here’s an example of a content upgrade used on The Iconic website review by
Alex Cleanthous.

The content upgrade is an 81-point Ecommerce CRO checklist that includes a
list of everything they look at when reviewing an ecommerce site (they used
the same design style for the content upgrade as Brian Dean does
at Backlinko).
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In fact, Brian Dean was able to boost conversions by 785% in one day with his
content upgrade. He says that traditional reports and courses just don’t work
the way that they used to. You need to offer something different, namely the
content upgrade. This simple strategy instantly increased his conversion rate
from .54% to 4.82%.

Alex Cleanthous continues says that, “The key to getting the best results from
a content upgrade is to create a piece of content that perfectly aligns with
what the original article is about, and offers additional value that is so good
that readers are compelled to enter their email address to receive it.”

Content upgrades work best with an epic post (3000+ words), however the
real requirement is that you have content on your website that receives traffic
each and every month.

To get started, find the top 5 -10 content pages on your website and create a
custom content upgrade for each post. Once that’s done you can continue on
down the list until you have a content upgrade for every page on your site
that receives a good amount of traffic each month (note: ‘good’ is in context
of your website, your traffic and your business — for some businesses it’s 100
visits per month on a content page, for others it’s 1,000).

It’s a bit of work to setup but if you're getting ‘free’ traffic to your content
each month from search engines, social media or directly then all you need to
do is set it up once and let it run forever. The key is to make sure the content
upgrade is evergreen (ie not time-based).

Take a look at this blog post where we use a content upgrade. You can click
directly to it here.
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How to Promote Your Old Content
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5o you've published an awesome piece of content. You've slaved away for hours and

hours making sure that it is of value to your readers. And most of all you've written

In this particular post there are two call to actions that take you to the same
content upgrade popup. The first is a similar box to the one seen in Backlinko
and the second uses text to direct the reader with what to do next after
reading the post. (The calls to action have been created with KudaniLeads)

Call to Action 1 — Located just below the fold.

Free Download: Get more trafic to your website by promoting old blog posts. Download these helpful tips now.

4 Hacks to Increase Your Opt-In Conversion Rate By 15x in 60 Minutes



http://blog.designrr.io/4-hacks-to-increase-your-opt-in-conversion-rate-by-15x-in-60-minutes/

4 Hacks to Increase Your Opt-In

Conversion Rate By 15x in 60 Minutes

Call to Action 2 — Located at the end of the blog post.
Next Step: Download this article in a PDF (it was created with Designrr)

When you click on either of these calls to action you get taken to a popup
where the visitor can add their email address to download a free PDF copy of
the article.

Here is what the popup looks like:

Download Your Copy of How
to Promote Your Old

OWTO Content

Email SUBSCRIBE!

We will never spam you. Unsubscribe Anytime!
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The content upgrade itself was created with a tool called Designrr.

Here is a look directly inside of the PDF. As you can see it is a replica of the
blog post stylized with a header, footer, and coloured headings.

How to Promote Your Old Content

Select the topics that interest you

- nlm.hﬁm&.

Or discover new feeds

1. Ercer kaysard oF g

Create an Amplification Template

By creating a template, you can use the same schedule and freguency for all of
your posts. As this is older content you would not expect there to be a high
level of traffic on a daily basis. So in trying to be as natural as possible |
decided that | would post to each of the social media channels once a week for
the next 26 weeks.
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DesignrT is an innovative new technology that allows you to create instant
lead magnets and ebooks from blog content. It converts any page on a website
into PDF’s simply by adding the URL of the page.

With Designir you can remove all the advertisements, banners, sidebar
content, etc. and just have the images and text added to create a beautiful
ebook.

Implement this hack to increase your conversion rate by 7x.

2. Calls to Action Hacks

a. Don’t Use Submit or Subscribe

Stop using generic terms like submit or subscribe as button text or in general
on your calls to action.

“... nobody cares about the action of submitting. They care about
what they’re getting in return” says Chelsea Baldwin.

Write button text that inspires action. Make it applicable to the offer you are
giving. Make it relevant.

Your button text should be as clear and specific as possible to provide a
rationale for a visitor to complete the offer. It needs to clearly communicate
what will happen when they click the button. Think about a typical visitor to
your landing page. They’ve stayed on your page long enough to be drawn to
your CTA button. But they don’t click, why? Chances are you’re not providing
effective enough button copy.
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A great example of relevant button text is Lyft. As seen in the image below
their button copy says ‘Become a Driver’. The visitor knows that they have to
fill in the form and submit, however the words ‘become a driver’ are far more
relevant to them.

APPLY NOW

1 comploto ur driver geoafile, and
i At '

MAKE $354
CHOOS|

I hawe & Commercial Licenie

BECOME A DRIVERI

Image via SumoMe

Your call to action needs to be “an instruction to the audience to provoke an
immediate response.” When you put “submit” on your call to action you mask
what the action is. You may have an entire page or form to explain what’s
going on but when’s the last time you read a page in its entirety? Make your
CTA as relevant as possible to ensure visitors are clear about their next
action.

Another great example is Fitness World, a major chain of gyms in
Scandinavia. They increased conversions by making their button text more
relevant.
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In this case changing the CTA copy from, “Get Membership” to, “Find Your
Gym & Get Membership” which increased click through to the payment page
by 213.16%.

‘ Find your gym & get membership

213,16% increase in CTR

Statistical Confidence: 99%
ﬁ%ﬁenﬂ{gm&mm

Image via ContentVerve

b. Change Your Wording from 2nd or 3rd into First Person

When you’re reading about a solution you can opt in for, all you're thinking
about is your problems and how this thing that’s being offered is going to
make your life easier and whether or not it’s worth your money.

Which means that instead of thinking in 2nd person like a lot of website copy
is written in, (which makes sense, it should be conversational), your end
thoughts are all about your benefits. Which means your thoughts translate

) < » ¢«

into things like “help me”, “my time”, “my money”, and “I want” or “I need.”

So instead of writing button text that says “Get Your Free eBook,” write
button text that says “Send Me My Free eBook.”
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It can feel a little odd at first, since you are the marketer writing to the
prospect. But changing the wording of the CTA around to first-person
eliminates brain friction where the prospect’s mind has to translate your
second-person into their own first-person thoughts. HomeLight does this
exceptionally well.

@Humellght' = Caill Us! 1 [888) 225-1550

Find the Best Healpg L‘
T YoumAréa _‘

We use historical sales data and
proprietary analytics to help you
find the best raaltior.

] Dii

Only the Best Tha Perfect Malch

Only 1 in 20 real estabe agents qualifies for Each ngent has different strengihe, and It tairs oAy b minuhes 10 el v aboul
ha HomalLight natwork. We use hand-io- beryors and sallers & R urscus Meods. YOUF riis. Our Sy SiET Matchns you with
find data 1o rank Rashon: based on salss W uth & propristany Blgorthm o maich & groad Realon and one of our consutants
wolame, negolislion abHity, succhss rate, you with the Realion thal's periect fof you rakes & prolessional infroducton lor you
] cusiomer ERfislction vill sl Bl of all it froe|

Image via SumoMe

A recent split test of an Unbounce landing page for a free 30 day trial
confirmed the conversions of this hack.
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The only thing they did was to tweak one word in the copy — they changed
the possessive determiner “You” to “My”. After running the test for
three weeks, the treatment button copy, “Start my free 30 day trial” had
increased the click through rate to the payment page by 90%.

Implement these two hacks to increase your conversion rate by 3x.

3. Best Positions for Your Calls to Action

Simply adding a call to action on your website is not enough. If you want to
maximize conversions you need to strategically consider placement.

Read on to discover the top converting places to add your optin boxes.
a. Add you call to action in the author box

The author box is often a forgotten area, while at the same time it is one of
the most viewed and clickable parts of a blog post. Readers are interested in
knowing who wrote the article they are reading. But more importantly, if they
have really enjoyed it they will want more, which is exactly why this is an
ideal place for a call to action.

Maria Stenvinkel is a newcomer in the blogosphere. She doesn’t even have
her own blog online yet! She does, however, have an optin landing page
which converts at an amazing 48%.

Maria’s strategy is that she wants to grow her audience first. This way when
she is ready to start her own blog she will already having a following. She
does this by writing guest posts. In her author box, Maria invites readers to
click through to her landing page:
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”a About Maria Stenvinkel
4

e |
“,‘ Maria Stenvinkel is a corporate drop-out with a mission to help people get a
career they truly love. Download her free worksheet Get a Clue to Your
Calling With These 10 Powerful Questions.

Web | More Posts

Both the text in the author box and the optin page it leads to are clear,
concise, and very enticing. Most people who land here will feel the optin offer
speaks to them, not only because of the obvious value it’s presenting, but
because of the connection they feel to the author.

This particular hack involves adding any text you want, making it clickable,
and using a lead capture plugin like KudaniLeads to add subscribers to your
list.

Take a look at how I replicated the hack. I've included all the steps and tools I
used below.

About Latest Posts

Kudani Blogger

Free Download: Get more traffic to your website by
promoting old blog posts. Download these helpful ips now.
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Here’s what you need to do:

First, start by installing an author box plugin that allows you to add text,
shortcodes, and html. In my example I am using Starbox. You can get it here.

Second, you will also need a popup plugin that allows you to add clickable
text. I am using KudaniLeads.

With Kudanileads create your popup and then grab the short code. Paste the
shortcode into a text editor of your choice (like Notepad). You will see two
sets of square brackets each with content in between. At the point of the first
square bracket closing and the next one opening type the text that you want
the reader to click on. You can use html here. For example, if you want
something bolded use <b></b> or <strong></strong>.

Once you have finished writing your text in WordPress go to Users > Your
Profile, scroll down and you will see the box where you can enter your
custom text. Copy and paste the shortcode and text that you have in Notepad
and click save.

This is what it looks like:

[kudanileads_on_click_intent optin_id=optin_17]

<strong>Free Download:</strong> Get more traffic

to your website by promoting old blog posts.
Biographical Infe  DOWnload these helpful tips now.

[[kudanileads _on_click_intent]

Go to the front end of your site and voila you have a clickable author box.
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b. Add an exit intent popup

Exit intent technology is one of the most used placements of popups with
strong calls to action. And rightly so because it works.

Neil Patel tested popups with exit intent technology for his site
NeilPatel.com. He was able to increase conversions by 46%. You can see
similar exit intent pop-ups on Quick Sprout too.

QUICKSPROUT

WAIT!

| am so confident that you'll benefit from
the Quick Sprout Traffic U, that | would
like to present to you a discount of 83% off
the original price.

View Discounted Offer (83% off )

Image via CrazyEgg

Exit intent popups are one of the only placements that gives you maximum
visibility.

So what are they?
A movement triggered popup. As the reader begins to move away from your

page without signing up or buying a popup appears. The popup overlays the
web page that they are on.
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Here’s a great example shared by Convince and Convert where Gr8Fires used
exit intent technology increasing their email signups by 300%.

To increase email signups, Gr8Fires equipped its product pages with exit-
intent technology. But rather than offer the usual e-book or discount,
Gr8Fires decided to get creative with their offer: a free calculator that allowed
prospects to determine the exact cost of installing a Gr8Fires stove in their
home.

Here’s a screenshot of the exit overlay activating on a product page:

No Idea How Much This Stove
Installation is Going to Cost?

GET YOUR FREE STOVE
INSTALLATION COST
CALCULATOR NOW [~

Get My Cost Calculator

Ho thank you, 1 know exactly how much my siowve installatien will Cost

Image via Gr8Fires

The exit overlay has excellent visibility and relevance. The calculator breaks
down installation costs of products on the page, and the modal lightbox greys
out distractions on the page behind it.
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And most telling of all: Gr8Fires enjoyed a 48.54% lift in sales from web
users who used the installation calculator, compared to web users who had
not.

If you are worried about irritating visitors or disrupting the user experience,
here’s what Angus Lynch had to say...

Exit overlays open within the current page, not in a new window.

 Exit overlays don’t disable or restrict the navigation or inhibit users from
leaving the page.

» Exit overlays activate only when users are about to abandon the page, so
active browsing sessions are not interrupted.

e Exit overlays can be targeted to specific pages and users. For
example, returning users can be excluded to avoid repeat views.

c. Add a notification bar at the top of your website

Another great place for high visibility is the top of your website. Just think
about it...how often have you visited a website and read the content in the top
bar?

From a psychological perspective this is ideal. Our eyes naturally gravitate to
the top as this is where we customarily begin reading. Many website owners
use this placement for displaying important information, including strong
calls to action. Use it to showcase your latest blog post, getting subscribers to
your newsletter, presenting an offer, etc.

Here’s an example I created using Kudanileads.

Want more traffic to your website? Download this FREE eBook! _ SUBSCRIBE!
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Derek Halpern used a notification bar to gain 1,180 new email subscribers in
just 30 days.

He says, “When people visit your website, they’re laser-focused on finding
what they need. In most cases, they're looking for something specific, but
they're willing to check out something else that grabs their attention too.”
And that’s exactly where the notification bar comes in.

He recommends that you:
Offer a tangible bribe — use text that encourages readers to click

Send traffic to a landing page — the main goal of the page is to get emails
in exchange for either a physical or downloadable product (it converts around
70% of the people that hit the page)

Moreover, he says to eliminate distractions, use active text, minimize content
width and include a prominent call to action.

A Phoenix based restaurant also enjoyed a 70% conversion rate with
the addition of a notification bar on their website.

The owner Andrew Fritz says, “During the month of August, I had a total of
9,303 visits to the site and 499 clicks on the reservation widget,” he says. “In
September, I actually only had 8,428 visits and the reservation widget
number dropped to 474. But, since I added the notification bar in site for
Restaurant Week, it gained an additional 374 clicks on top of that. Together,
that brings the total number of reservation clicks for September up to 848.”

Here’s what the notification bar looked like. Notice also how relevant the
copy is.
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d. Make your home page an opt-in page

What better place to have an opt in than your home page? After all it’s the
first place people land on when they visit your website.

While this hack may not be suitable for everyone you may want to consider
an easy alternative. Tons of new tools seem to be cropping up allowing you to
display a full screen call to action over your home page. SumoMe with
its Welcome Mat and OptinMonster are just a few.

In fact, Optin Monster claims that you will double your conversions using a
full screen welcome gate. Moreover, adding big buttons with words like “No
thanks” or “I am happy with low traffic” outperformed others converting at
34% according to data from ConversionXL.

The strategy here is that your home page is often the most visited page on
your website, and often times by people who already know you (ie return
visitors). So why not use this page as an opt in page that sells visitors on
joining your email database?

Here are some examples of home pages that are opt-in pages...

This is the home page of Brian Dean’s Backlinko website...
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GET EXCLUSIVE TRAFFICTIPS

Enter your email below to get access to my proven SEO and traffic tips.

Image via ConversionXL

And this is the home page of Bryan Harris’ Videofruit website...

WANT MORE EMAIL SUBSCRIBERS?

Take our free Jumpstart Your Email List class to quickly
grow your email list and launch your first product

Image via ConversionXL
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This is Neil Patel’s Quick Sprout blog...

@QU!CKSPROUT Blog Start Here University Contact

Make Better Content.

O

Quick Sprout is the easiest way for you to make better content so your audience and
traffic continue to grow.

Enter your URL Login with Google

After you click the button, you'll be asked to grant Quick Sprout access to your Google Analytics data.
] ] F ] 7 J
We'll be analyzing this data to give you insights on making better content

Image via QuickSprout

And take a look at some welcome gate full page opt ins...
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APPSUMO

Image via SumoMe

"Ethically Steal" My Weird
Little Sales Funnel That's
Currently Making Me
$9,097 A Month

Where should | send your sales funnel?

Enter your first name here.,.

Enter your best email here...

Yes, Send Me Your Exact Sales Funnel

Image via OptinMonster
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e. Other recommended placements

Fly In (also referred to as a scroll or trigger box) — this call to action appears
when the user scrolls down the website.

2) Dropbox

Dropbox has always embraced simple design with a lot of negative space. Even the graphics

on their homepage are subtle and simple.

Thanks to that simple design and negative space, the blue "Sign up for free" call-to-

action button stands out from everything else on the page. Since the CTA and

the Dropbox logo are the same color, it's easy
#
for Dropbox." That's one effective call-to-action

Featured Download:

FECTIVE
EARRAL

101 EXAMPLES OF EFFECTIVE
CALLS-TO-ACTION

— Download Now
‘I | - —
Image via HubSpot

Below Post — place your call to action at the end of your blog post. This is
another great placement for high visibility.

Ty Dropbon Butiness QDH
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Follow Disruptware

Join Us On iTunes

Subscribe to the Disruptware Podcast
Leave a Review on iTunes

Join the community of entrepreneurs building

7 figure software companies
—— __-'-'--_'

00

Inline — an inline call to action appears within the blog post itself. This can
be in the form of clickable text or image. The one shown here is also another
example of a content upgrade.

BONUS: GET THE COMPLETE CHECKLIST OF BADASS LIST-BUILDING
STRATEGIES PLUS 3 BONUS HACKS NOT MENTIONED IN THIS BLOG POST.
CLICK HERE TO GET THE CHECKLIST AND BEONUSES! >>

Image via Femtrepreneur

Widgets — add short codes to your widgets. This place has primarily been
used for newsletter sign ups, but why not try something else. Include a free
trial or demo.
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A

300 LEADS IN
30 DAYS
GET YOURS

Start Your FREE Trial Today

SIGN UP!

All of the positions recommended can be easily created with Kudanileads, a
premium WordPress plugin.

KudaniLeads has been proven to increase your website conversions 3x in only
10 minutes. It is a brand new groundbreaking lead capture technology that
allows you to create 6 different positions for your calls to action and link
those directly to congruent lead magnets.
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Here is a visual of all the available placements (also included is a locked
content area):

Select Optin Type To Begin

Implement four optins using any of the recommended placements
to increase your conversion rate by 3x.

4. Use Powerful Headlines

Most people know the importance of headlines in their blog post titles, but
quite often forget about them in their calls to action.
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Headlines matter regardless of what you are writing. If you want people to
click then they have to be captivated enough to do so and that comes from
writing compelling copy.

Chelsea Baldwin says if your calls to action are not interesting and intriguing
enough to make your site visitor think “Oh yeah, I want that NOW”, your
conversions are never going to be what you want them to be.

Jacob McMillen at CrazyEgg, says, “Your headlines should be as clear as a
flawless pane of soda-lime glass. This isn’t the place for ambiguity.”

Here’s an example he shared. See the difference?

“Increase Your Email List With This Simple Method”

“How to use a giveaway to get 2,239 email subscribers in 10 days”
Which one would you click on?

He says for a guaranteed win use these 3 simple steps:

1. Take a headline
2. Throw some numbers in
3. Watch your conversion rate increase

Here are some revealing stats from Conductor. Just see for yourself.

4 Hacks to Increase Your Opt-In Conversion Rate By 15x in 60 Minutes



https://sumome.com/stories/call-to-action-websites
https://blog.crazyegg.com/2015/01/19/5-proven-headline-techniques/
https://blog.crazyegg.com/2015/01/19/5-proven-headline-techniques/
http://blog.designrr.io/4-hacks-to-increase-your-opt-in-conversion-rate-by-15x-in-60-minutes/

4 Hacks to Increase Your Opt-In

Conversion Rate By 15x in 60 Minutes

“conductor
OVERALL HEADLINE PREFERENCES
e 36%
35%
30%
25% 21%
20% 17% 15%
15% 11%
10%
0%
Number Reader Addressing How To MNormal Question
30 Ways to Maoke Ways You Need to How 1o Moke Waoys to Make What are Ways to
s D o oo sEEED

Image via CrazyEgg

Whenever you want a visitor to take action you must guide them. Your
website needs to naturally walk them through where they need to go. If you
want them to click somewhere, give you their email address, and so on it
must be clear.

Here’s a great example provided by Brittany Leaning...

Madewell (owned by J.Crew) has always had standout website design, taking
what could be a typical ecommerce website to the next level. Their use of
CTAs on their homepage is no exception.
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When you first arrive on the page, you're greeted with the headline “I'm
Looking For ...” followed by a category, like “Clothes That’ll Travel
Anywhere.” Below this copy are two options: “Yes, Take Me There” or
“Hmm... What’s Next?” The user can choose between the two CTAs to either
browse clothes that are good for travel, or be taken to the next type of
clothing, where they can play again. This gamification is a great way to make
your site more interesting for users who come across it without having a
specific idea of where they want to look.

THE MADEWELL ESSENTIALS SHOP IS NOW OPEN. CHECK OUT THE 21 STYLES THAT MAKE US, WELL, US.
FRCE 53 PPIRG ON ALL ORDECRS

MY ACCOUNT  Regisier SIGN ™ = WISHLEET | SHOPPING BAG

55 !! E ﬁg An importand salely nelice abeul Madews!l sandals
Band mare

HEW ARRIVALS SHOP ALL DENMIM TEES SHIRTS DREBSES SHOES BAGS JEWELRY SALE BLOO  YOUR PICS SEARCH

I'M LOOKING FOR...

CLOTHES THAT'LL
TRAVEL
ANYWHERE

Image via HubSpot

Whenever you are producing content, whether it’s writing sales copy for your
optin box or landing page, you need to create headlines that convert. This can
be extremely challenging and costly if you hire a copywriter.
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Headlinr, which is a Chrome based plugin, lets you instantly create hundreds
of high converting headlines that you can copy and paste where ever you
want. Add them to your calls to action, blog posts, social media, and so on.

Simply enter in a keyword and watch as it automatically starts to produce a
huge list of suggestions.

Headlinr is a free tool. You can download it here.

e Sp—— KEF A H|
| Headlinr - Blog and Email headline generator
Add New Post
Paleo Diet Demystified

Keyword Swipe file Profile

Enter a noun

Faleo Diet /—_-\

Paleo Diet Secrets Finally Exposed

] Akl Medha

B I = E g — E

& m
S
=
n
Sl

Paragraph » U = A =
&
Faleo Diet Secrets You Wish You Knew One Year Ago
Palea Diet Stats Reveal adl

Faleo Diet the Lazy Man's Way

Says, "" About Paleo Diet

Powered by Kudanl Share this Credits and Feadback

Wierd count: 0 Diralfy sarved ot 157257 am.

Separcie tags with commas

Implement this hack to increase your conversion rate by 2x.
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Concluding Summary

If you implement the content upgrade hack you will increase your conversion
rate by 7x. Next implement, the two calls to action hacks for a 3x increase.
Then add in four optins using any of the suggested locations for a 3x boost.
And lastly, the headlines hack for a 2x increase.

Add all of this up and you get 15 times increase in growth in 60 minutes.

** This lead magnet that you are reading right now was created
using Designrr.
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